>
-

—

= -3

hl‘lV\\Lw:HQx
T v

=
Sy e e e A

=
s

Elhv i e IR AR E 5

REPORT

Updated February 2026

1



O1l.the Identity of Fratelli Martini Fratelli Martini's Sustainability Journey

Fratelli Martini continues to implement its industrial Fratelli Martini’'s Certifications
plan, strengthening the brand identity in the categories
where it has a historical presence and developing the new

line of spirits.

Safeguarding
the Company'’s Integrity

responsibility, and validated by
various private standards including:

recognised internationally through
numerous certifications in quality,
food safety, environmental
sustainability, and ethical-social

Sustainability is a central and
cross-cutting element in Fratelli
Martini's activities, supported by a
structured management system

Fratelli Martini continuously updates its operational and
IT procedures to safeguard corporate integrity and uphold

According to Circana data, even in 2025 the Casa
its core values.

Sant'Orsola brand ranks first for Prosecco DOC in the
Italian organised large-scale retail channel, positioning
itself as the undisputed category leader in both value and
volume. For the first time, Casa Sant'Orsola’s Prosecco
Rosé DOC enters the top 10 sales in the large-scale retail

In the second half of 2025, no sanctions were recorded,
nor were any infringement proceedings initiated by any
public supervisory or regulatory authority.

channel as the only rose. No reports have been received through whistleblowing BR@S Sede)?
Canti also confirms its leadership in the UK, the channels or the Supervisory Body, :.and no fraudulent Food Safety Thiringen ltala Qo
attempts in the field of cyber-security have been [ CERTIFICATED | o s SMET Y

Company's primary export market: Canti Prosecco DOC is
the top-selling reference by volume in the large-scale
retail channel.

successful.
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Wine
Wine is the heart

of the Company.
Fratelli Martini offers

Territory

The territory is the
source of prosperity:
for Fratelli Martini,

People
People are the driving

force of the Company;
every employee is valued

Introduction of a Quality and Sustainability System Manager

and encouraged to
actively contribute to
building a shared and
sustainable future.

sustainability, respect
for the environment,
and responsible
viticulture are
fundamental values.

accessible quality products,
combining oenological
excellence and affordability
to reach a broad and
international audience.
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Fratelli Martini has strengthened
its organisation by appointing a
new figure responsible for the
Management of the Quality and
Sustainability System.

This person coordinates the
Quality, Environment and Safety
System (QAS), ensuring regulatory
compliance and continuous process

improvement, as well as managing
internal and external audits.

This role serves as a point of
reference for ESG-related matters,
supporting certifications such as
ISO, BRC, IFS, SEDEX - SMETA, and
Equalitas, product traceability, and
the preparation of sustainability
reports.

Additionally, the Company has
trained five employees on the
sustainability report to raise
internal awareness of ESG and
reporting.
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Product Responsibility and Customer Relations

AN EXAMPLE:

Prosecco D.O.C. Millesimato
The Company is committed to ensuring (Luxury)
sustainability throughout the entire
supply chain by using materials
from responsible and traceable
sources. 99% of the materials used
in packaging come from renewable
sources, therefore demonstrating
the commitment to minimising
environmental impact from the

procurement stage.

Prosecco D.O.C.
Cork from FSC supply chain
SMETA certified wirehoods

Fully recyclable cellophane

700-gram glass bottle with a reduction project
between 8% and 15%

FSC/PEFC/SMETA certified labels

* Packaging is made from certified
and recycled materials, such as
cardboard from sustainable forests
certified recycled paper, and
PEFC-certified wood.

Cardboard boxes made of certified paper

* Closures have a low environmental
impact, featuring recyclable
aluminium caps, biopolymers derived
from sugarcane, and
FSC-certified cork.

* Pallets are PEFC-certified, and
low-emission logistics have
significantly reduced CO, emissions.

* Bag-in-box packaging limits waste
and preserves products properly.

In order to engage consumers,

Fratelli Martini has complemented
mandatory environmental labelling
with a digital information system via
QR Code, providing access to up-to-
date information on packaging disposal
methods.
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During 2025, Fratelli Martini continued its
project to reduce the weight of bottles for
still and sparkling wine, aiming to lessen the
environmental impact associated with

the glass production phase. The initiative
involved introducing lightweight bottles, with
a reduction in the unit weight of between 60
and 155 grams compared to the previously
used bottles, while maintaining the product’s
quality and safety standards.

Overall, thanks to the adoption of the new
packaging solutions across various products,
over 500 tons of glass, corresponding to

251 tCO,eq, were saved during the reference
period (considering an average glass emission
factor of 0,5t CO,eq/ t glass).
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Borgognotta

Glass bottle lightened
from 550 grams to 395 grams

of glass saved, corresponding
to about 17,8 t CO,eq

",

e .\

Spumante Sant’'Orsola

Glass bottle lightened
from 700 grams to 640 grams

of glass saved, corresponding
to about 12,9 t CO,eq

Spumante Sant’Orsola
Extrabianca

iy

Glass bottle lightened
from 700 grams to 640 grams

of glass saved, corresponding
to about 124,4 t CO,eq

&

Spumante Canti

Glass bottle lightened
from 700 grams to 640 grams

of glass saved, corresponding
to about 62,3 t CO,eq

Spumante Canti
Extrabianca

Glass bottle lightened
from 700 grams to 640 grams

of glass saved, corresponding
to about 24,6 t CO,eq
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03.Environmental Responsibility

Energy and Climate Change Tracked Waste Management Investments Industry 5.0

and Recovery
Fratelli Martini responsibly addresses the The Company manages waste produced from paper, In 2025, Fratelli Martini joined the 5.0 Transition Plan,
challenge of climate change, aware of the plastic, glass, mixed packaging and fermentation by- investing a total of 3.589.800€ for several projects aimed
environmental impact of the wine sector. products through a tracked recovery process, compliant at increasing the efficiency of its production process.
The Company has adopted a strategic and with the legal requirements and aimed at reducing
technological approach to monitor and optimise environmental impact according to 1ISO14001.

its consumption.

Filtration system
Progress on

the Photovoltaic System The water filtration system at the plant’s intake, used in various production stages,

has been replaced with a more technologically advanced and energy-efficient solution.

Fratelli Martini recently completed
the installation of a grid-connected
photovoltaic system designed to
supply energy to the production
plant. This initiative aims to
significantly reduce dependence

on electricity from the grid, in

line with the environmental and
industrial sustainability objectives
of the Industry 5.0 programme.

The integration of the new filtration system allows an estimated energy saving of
1.20 TOE/year (Tonnes of Oil Equivalent), corresponding to a reduction
emissions of approximately 3 tonnes of CO, per year (equivalent to 2,774 kg CO,).

The new photovoltaic system is characterized by a power of 2.024 kWp and is able to produce
about 2.000 MWh of electricity per year, helping to cover part of the energy requirements

The installation of the photovoltaic
of the production lines, therefore significantly reducing the withdrawal from the grid.

system brings many benefits for
Fratelli Martini.

Among the main advantages, the
significant reduction in energy costs,
thanks to the increased energy
autonomy achieved through solar
power.

This action guarantees important environmental benefits, with an estimated reduction in emissions
of 820 tons of CO, per year, corresponding to around 354 TOE/year (Tonnes of Oil Equivalent).

The system allows the company to
reduce over time the ecological
impact of its production,
strengthening its commitment to
a responsible production model
oriented to industrial innovation.

Interventions on refrigeration systems and thermal insulation
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Social Responsibility

Health and Safety of Workers

Fratelli Martini promotes health and
safety at work through an 1SO 45001
certified system active since 2022 and
compliant with current regulations.

The Company has recently increased
its staff trained in emergency
management, first aid and fire
prevention. Additional resources
have been designated beyond those
already trained and required by law,
significantly expanding the number

of trained staff in line with the
Company'’s strategy to strengthen
workplace health and safety.

Continuous training is central, with
courses on emergencies, safe use and
disposal of hazardous materials, and
new programmes planned for 2026,
including interventions by qualified
health personnel.

Community Support and Healthcare

Fratelli Martini has renewed its
commitment to local communities
by donating, in collaboration with
Fondazione ANT, a hybrid car to
support free home care for cancer
patients and their families.

This donation enhances the activities
of the Fondazione, allowing the
expansion of services on the territory.
The initiative reflects the company’s
commitment to quality of life and
support for high-impact social
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No accidents or occupational
ilinesses were recorded during the
reference period, demonstrating the

effectiveness of the measures taken.

The Company therefore fosters
a safe and sustainable working
environment, contributing to
business continuity

projects, in line with its values and
social sustainability.

FONDAZIONE

Assistenza Nazionale Tumori

The Moscato Festival

An important moment of exchange

is represented by the “Moscato
Festival”, an event organized by
Fratelli Martini close to the harvest.
For 2025, too, the initiative was
confirmed as a central opportunity
for dialogue and sharing among
participants, business technicians,
institutional representatives,
sector experts, and representatives
of protection consortia.

During the day, participants had the
opportunity to:

+ analyse and discuss the trend
of the previous season;

* evaluate production data;
+ reflect on new market trends;

+ deepen the main developments
in the wine sector.

Thanks to the variety of voices
involved, the event offered a
comprehensive and up-to-date view

not only of company strategies but
also of territorial policies and local
investments that directly affect farms.

Additionally, key issues related to
environmental sustainability, such
as the reduction of pesticide use
and the rational and conscious use
of plant protection products, were
specifically addressed.

At the end of the day, equipment
and products for viticulture

were donated, helping to further
strengthen the community bond.
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Strategic Levers

8 'DECENT WORK AND
ECONOMIC GROWTH

A~ * Creating value for the local community
I' * Engagement of the new generations

* Creating ESG Governance —

* Promoting the digitisation of business processes to enhance -
operational efficiency

* Constantly strengthening legal assets to prevent business risk

* Guaranteeing the privacy and security of your personal data

* Increased use of energy
from renewable sources

* Zero-Emission Company:
Abatement and/or compensation 8 oo [ 12 Cowmens
of emissions Scope 1, 2 and 3

* Energy efficiency of plants
and processes

* Analysis and management
of climate risks

10 et

=N Enhancing diversity
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* Maintaining the highest
* Adoption of efficient prphes 13 O VELLBENG o ;tnadn::fredts of health
teac: er:c':zlgﬁgesr;o tr.i?luce E o Environmental Responsibility —“’V ﬁ/‘ R Initiativeg aimed at the
W umpti — Responsibility Towards People prevention and promotion of

healthy lifestyles

* Ecodesign and

sustainable packaging .

* Circular economy and 14 = e ey Pg\{elqpment of well-being
valorisation of waste Product Quality _/v\/\ M initiatives '
Optimisation of waste and Responsibility v ‘“ * Enhancement and well-being of
collection and waste —_— Towards Customers employees

monitoring . 5
Mespon5| - Product Quality,
rl Customer
gﬁlghlgizgrpi)&)éion Well-being and
F lisi itical/strategi li lificati Chain Product Satisfaction
* Formalising critical/strategic supplier qualification Development e i st o oo sty
and evaluation processes according to ESG criteria e e N U and Innovation 3 townan | 9§ bmmemin: [l 12 cooenn and safety

QO

* Formalising a Supplier Code of Conduct according to
international standards

* Promoting sustainable practices along the supply chain

* Reducing the environmental impact of logistics transport

* Increasing consumer satisfaction
* Promotion of a responsible drinking culture

INDUSTRY, INNOVATION

o (/A=—"8 « Developing new products that are consistent with consumption trends
* Measuring and improving the environmental sustainability of products
throughout their life cycle
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Goals Achieved

IN THESE FIRST SIX MONTHS, FRATELLI MARTINI HAS ALREADY MADE
SIGNIFICANT PROGRESS IN ACHIEVING SOME OF THE OBJECTIVES SET OUT
IN THE STRATEGIC PLAN, DEMONSTRATING A CONCRETE AND CONSTANT

COMMITMENT TO THE PURSUIT OF ITS PRIORITIES.

Increased use of energy
from renewable sources

Energy efficiency of plants
and processes

Progress on the Photovoltaic System

Investments Industry 5.0

Maintaining the highest
standards of healt
and safety

No reports of accidents
or occupational diseases

14 :IErlEuw WATER

Ecodesign and
sustainable packaging

Reduction of Bottle Weight

Creating value for the
local community

Community Support and
Healthcare

The Moscato Festival

This document represents an interim update of the Fratelli Martini Secondo Luigi S.p.A. Sustainability Report and aims to provide a summary of the

main advances, initiatives and results in the field of sustainability achieved from 1 July 2025 to 31 December 2025, following the publication of the
Sustainability Report for the previous year and in view of the publication of the next Sustainability Report.

15



Head Office:

20121 Milano - Via Borgonuovo 10
Production Site:

12054 Cossano Belbo (CN) - via Statale 26

Tel . +39 0141 837211

www.fratellimartini.it
info@fratellimartini.it




